DEPARTMENT OF THE AIR FORCE
HEADQUARTERS, 55TH WING (ACC)
OFFUTT AIR FORCE BASE, NEBRASKA

18 June 2025

MEMORANDUM FOR OFFUTT AIR FORCE BASE

FROM: 55 WG/CC

SUBJECT: 55th Wing/Offutt AFB Narratives and Public Affairs (PA) Employment Plan

1.

Today’s competitive information environment requires our Air Force enterprise to have a
cohesive approach to engaging audiences. Air Force and Air Combat Command have outlined
plans that direct Air Force units to engage our service’s audiences in a deliberate and cohesive
manner. At the 55th Wing, we must align our actions with our words.

. This memorandum and associated attachments detail the 55th Wing narratives and PA

employment plan as required by the Air Force CY 23 Communication Plan and Air Force
Instruction (DAFI) 35-101, Public Affairs Responsibilities and Management. The products and
services detailed in the enclosed guidance are provided for official purposes consistent with
DAFIs governing PA activities. Functions that are not related to military missions or official
activities will not be supported.

. PA resources are critical to achieve our mission, defend our base from information threats,

conduct global influence and deterrence, enhance Airmen morale and readiness, and develop
public trust and support. It is imperative that these finite resources be applied toward activities
which directly support wing, MAJCOM, and Air Force priorities.

. This memorandum and attachments supersede all previous guidance on the same subject and

will be reviewed annually by the 55 WG/PA chief. Please contact the PA staff with questions
at DSN:271-3663 or 55WG.PA@us.af.mil.
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AARON T. GRAY, Colonel, USAF
Commander

4 Attachments:

1. 55th Wing Narratives

2. 55 WG/PA Services and Employment Guidelines
3. 55 WG/PA Prioritization Matrix

4. 55 WG/PA Editorial Policy



Attachment 1: 55th Wing Narratives

1. Summary. The following narratives clearly define the 55th Wing’s objectives in terms
that both public and internal audiences can understand and act upon. These narratives are
deliberately aligned with Air Combat Command (ACC) and U.S. Air Force (USAF)
priorities, reinforcing broader communication strategies across ACC and the Department
of the Air Force. In today’s contested and fast-moving information environment, every
unit must actively engage audiences in support of our higher headquarters, service branch,
and the Department of Defense. All wing activities and communications must remain
tightly synchronized with these overarching priorities.

2. Narratives. The 55th Wing has such a broad and unique mission that our narratives touch
on all of ACC’s operational narratives. These include 1) Fighter Roadmap, 2) Command
and Control & Intelligence, Surveillance and Reconnaissance, 3) Electronic Warfare 4)
Information Warfare, 5) Readiness, Logistics, Basing and Training, and 6) Connection.

a. Fighter Roadmap

(1) The 55th Wing supports the USAF Fighter Roadmap by providing
Electromagnetic Attack and Electromagnetic Warfare Support. The success
of fighters in future conflicts will rely on the electromagnetic spectrum as
decisive terrain where supremacy must be won. The 55th Wing’s unique
capabilities to provide electromagnetic attack, near-real time threat
warning and, in the future, rapid reprogramming capabilities, are vital to
spectrum supremacy.

(2) 55th Wing assets must continue to integrate and develop new capabilities
keeping pace with emerging technologies to remain relevant in the future
fight.

(3) The 55th Wing stands ready to execute operations alongside current and
future fighter weapons systems.

b. C2 & ISR

(1) The 55th Wing is posturing to provide command and control force
elements in agile combat employment as ACC’s largest Wing. As ACC’s
largest wing, we will be prepared to deploy as an Air Expeditionary Wing
commanding deployed forces in support of joint tasking.

(2) Not only does the 55th Wing support aircraft but could also be called upon
to support the Tactical Operations Center family of systems.

(3) The 55th Wing expertly fulfills Intelligence Community requirements via
ISR missions around the world executing sensitive reconnaissance
operations.

c. EW

(1) The 55th Wing, as Electromagnetic Spectrum Operations experts, lead
development in multiple EW joint functions, to include Electromagnetic
Support, ISR and C2.

(2) The EA-37B is the EC-130H Compass Call’s replacement and will
enhance the flight performance of the Department of Defense’s long range,
full-spectrum stand-off electronic warfare jamming platform.



€)

55th Wing aircrew train to provide battle management of the ES in the
“CROW?” position, efficiently surveying the environment to dynamically
re-task capabilities to meet commander’s intent.

d. Information Warfare (IW)

(1)

(2)

3)

As one of five ACC wings designated as a Lead Wing, the 55th Wing will
serve as IW experts and develop Airmen in the tactical planning and
implementation of operations in the information environment.

Our adversaries are engaged in activities within the information
environment daily that are designed to jeopardize our ability to generate air
power. We must arm our Airmen with the IW skills to ensure our
operational abilities.

The 55th Wing’s IW Planners Course and Detachment 1 are the joint,
tactical experts with the operational knowledge, training and skills to lead,
plan and execute non-kinetic and information warfare operations across the
spectrum of conflict.

e. Readiness, Logistics, Basing and Training.

(1)

(2)

3)

The 55th Wing remains in the midst of its recovery from the devastating
March 2019 flood, rebuilding strategically with prioritized, mission-
focused requirements. As part of an installation-wide reconstruction effort,
we are on track to complete eight new operational campuses by 2028. Two
of those campuses—Logistics Readiness Squadron (LRS) and Security
Forces Squadron (SFS)—are already complete and fully operational. Over
the next 12 months, we anticipate additional milestones as construction
continues across the base, ushering in a new era of infrastructure resilience
and mission effectiveness at Offutt AFB.

The 55th Wing is driving toward Lead Wing readiness through a series of
“AGILE” exercises that implement agile combat employment tactics
alongside a variety of joint partners and NATO allies. These exercises are
designed to test and expand our command and control, air base squadron,
and mission generation capabilities so that the Lead Wing is ready for
conflict before conflict arises.

The 55th Wing Mission-Ready Airmen program works to enhance training
within the Mission Generation Force Elements and strives to incorporate
the Agile Combat Employment mindset and MCA concepts into Lead
Wing C2 and Air Base Squadron components.

f. Connection.

(1)

Airmen and their families are more important than ever to the future of the
55th Wing and we must ensure we are fostering a culture where everyone
feels welcome and can reach their full potential.

(2) Our Airmen, led by our NCO corps, must be empowered to think critically

and challenge decades old processes where they can fully utilize their
unique skillset to find new and innovative ways to accomplish the mission.



Attachment 2: 55th Wing PA Services and Employment Guidelines.

3. Scope. The following procedures govern the 55th WG/PA office as the lead for all Offutt
AFB PA activities, resources, and unit support. Individuals in units with organic PA

capabilities should first coordinate requests through their unit PA office prior to contacting
55th WG/PA.

PA Mission. Wing Public Affairs drives strategic communication to advance Department
of the Air Force and Major Command (MAJCOM) priorities, directly supporting national
security objectives and operational effectiveness. As co-chair of the Information Warfare
Working Group (IWWG), Wing PA leads coordinated efforts to shape the information
environment, ensure message discipline, and integrate strategic messaging into operations
at every echelon.

Through the proactive release of accurate, timely, and mission-relevant information and
imagery, PA contextualizes operational actions, reinforces U.S. credibility, and directly
challenges adversary disinformation and malign influence. These deliberate
communication efforts enhance decision advantage, strengthen public trust, and fortify the
will of our international partners.

Public Affairs is not a supporting function, it is an operational capability. In today’s
contested information domain, Wing PA serves as a critical enabler in projecting air
power, deterring adversaries, and ensuring freedom of maneuver across the information
battlespace.

5. Services. Services available from the 55th WG/PA office are grouped into four
categories consistent with Air Force Common Output Level Standards (AF COLS):

a. Communication Planning. PA provides trusted counsel, communication advice, and
communication planning to the base commander and staff to achieve the command’s
mission. Communication planning helps align actions with public engagement to create
tactical, operational, and strategic effects.

b. Community Engagement. Public Affairs deliberately builds and sustains trusted
relationships with community partners to advance Air Force and installation
priorities. These engagements are essential to increasing public understanding of the
mission, supporting recruiting efforts, reinforcing our role as a responsible
community partner, safeguarding the Air Force's reputation, and aligning shared
interests between the base and the local population.

Community engagement is executed through a range of proactive programs—
including direct outreach to civic organizations, flyover and speaker requests, base
tours, and the Honorary Commander program. These initiatives are not optional; they
are critical tools in shaping the public narrative and strengthening mission support.

All units must coordinate with Public Affairs before responding to community



support requests or accepting offers of assistance. When legal considerations are
involved, coordination with the Staff Judge Advocate (JA) is also required. Early
coordination ensures compliance with policy, protects the integrity of the force, and
maximizes the strategic impact of every interaction.

c. PA Operations. PA promotes public trust and support, Airmen morale and readiness,
and global influence and deterrence through the release of timely and accurate
information to Airmen, their families, other governmental organizations, and the
public. PA tools such as photography, videography, graphics, and written products
help to communicate and advance our mission of assurance and deterrence.

(1) Command Information. The preponderance of command activity is communicating
with unit personnel. PA provides effective communication planning and tools to
link Airmen with their leaders. Command Information helps Airmen and their
families understand their purpose, value, and connection to the Air Force and
Offutt AFB missions. A free flow of information to Airmen and their families
creates mission awareness and support, increases their effectiveness as Air Force
ambassadors, reduces the spread of rumors and misinformation, enhances Airmen
and family readiness, and provides avenues for feedback.

(2) Environmental. PA Supports environmental programs and requirements by
facilitating public notification and community involvement and communicating the
Air Force’s commitment to environmental excellence.

(3) Media Operations. PA facilitates engagement and two-way communication with
the media, which is often one of the most rapid and credible means of affecting the
information environment. Maintaining an open, honest, and accessible media
posture within OPSEC constraints results in greater accuracy, context, and
timeliness media reporting. Personnel assigned to Offutt AFB will coordinate all
official media requests and queries through 55th WG/PA or their higher
headquarters PA office.

(4) Security and Policy Review. PA ensures information intended for public release
will not adversely affect national security, harm the Air Force reputation, nor
threaten the safety, security, or privacy of Air Force personnel. Personnel must
obtain necessary security and policy review before releasing official imagery,
documents, information, or proposed statements publicly.

d. Visual Information (VI). PA is required by law to collect, preserve, and accession VI
products to meet operational, informational, training, research, legal, historical, and
administrative needs. Visual products, such as photo, video, and graphics, support
effective communication and document the Air Force’s visual history through the
accessioning process for future generations.

6. Availability. PA Airmen and resources will be available for all legitimate requirements
24/7/365 while also balancing the need for upgrade training, administration, and other



office sustainment functions. A PA representative will be on-call 24 hours a day, 7 days
a week (including holidays), and will accomplish emergency services as required by
security forces, the Air Force Office of Special Investigations, the safety office, and
wing leadership. During non-duty hours, the on-call PA representative and PA Chief
can be contacted through the command post.

. Requesting Support. Submit PA support requests to the 55th WG/PA must be submitted
with a completed request on the online PA Productivity Portal (P3) program. Advance
notice gives PA the ability to recommend the best solution to meet customer requirements.
It also allows PA to ensure the necessary equipment and personnel are available. Failure
to coordinate in advance will reduce the likelihood that the event will receive PA support.
However, photo and video cameras are available for self-help use on a first-come, first-
served basis when the PA staff is already scheduled to support higher or equal priority
tasks.

. Prioritized Employment Plan. The 55th WG/PA office provides support according to the
following system focused on the commander’s priorities, mission essential tasks (METs),
urgency, mission impact, agencies supported, and resources available. This system helps
control the flow of work and ensures all mission-critical needs are met. When PA personnel
are deployed, lower-level priorities will become self- help as determined by the PA Chief.
A detailed list of services and their associated priority level can be found at the enclosed
prioritization/employment matrix (attachment 2):

a. METs are those tasks that directly support emergent or operational mission requirements.

(1) Priority one requests include support for time-critical official investigations, crisis
response, contingency operations, and other requests directly impacting the
ability of the installation to perform its core operational mission. This includes

alert documentation for evidentiary and decisional purposes and assisting senior
leaders with public and media interaction during emergencies and contingencies.

(2) Priority two requests include support for non-time-sensitive official investigations,
combat readiness, routine operational mission documentation, critical items in
direct support of priorities and initiatives of commanders at wing level or higher,
operational test and evaluation missions, and MAJCOM-directed support. This
priority also entails communication to stakeholders and key publics in support of
official goals and objectives.

b. Non-METs include services that enhance but are not critical to mission
accomplishment.

(3) Priority three requests include routine support for education and training, unit-level
command information, wing-level official recognition programs, and installation
support. This generally includes routine communication with internal and external
audiences.



(4) Priority four requests include all other production services not outlined above. It
is possible requests in this priority level may be fulfilled through self-help
services.

(5) Priority five requests are items that have been specifically designated as self-
help services only.

9. Restrictions.

a.Altering imagery. Air Force PA offices are trusted agents for official communication.
Because PA personnel create products that can be used in legal proceedings and for
critical decision- making, absolute trust and confidence in the truthfulness of products
they create is essential. Official imagery may not be altered, unless it is specifically
exempted by Department of Defense Instruction (DODI) 5040.02, Visual Information.
Examples of requests that will not be supported include changes to personal
appearance in an official portrait and digitally adding or removing content to a photo
or changing the photo in a way that misrepresented the facts or circumstances of the
event captured.

b. Morale, Welfare and Recreation (MWR) Support. MWR and Services activities are
authorized support for Category A (Mission Sustaining) and Category B (Basic
Community Support Activities). Category A programs are essential to the military
mission and are authorized support. Category B activities are closely related to
Category A activities and are essentially community support programs. The PA office
can furnish support to these activities as long as the MWR activity does not generate
revenue. For additional clarification of MWR activities, refer to DAFI 65-106,
Appropriated Fund Support of Morale, Welfare, and Recreation and Non- appropriated
Fund Instrumentalities.

c. JAW DAFI 35-101, government-funded PA and VI resources will not be used to:

(1) Provide souvenirs, personal gifts, mementos, or farewell gifts. Examples include
“hero” shots in front of aircraft cockpits (unless provided as part of a
Distinguished Visitor (DV) orientation flight), booster club promotional items,
group photos intended to commemorate events such as golf tournaments or
recreational gatherings, and sports team photos.

(2) Support or document farewell parties or social events unless certified as
newsworthy or having historical significance by the PA Chief. When an event is
determined to be historically significant, PA resources may be provided to meet
official news and documentation requirements only.

(3) Create products used primarily for entertainment during farewell parties or social
events.

(4) Support MWR- or services-sponsored recognition programs.



10. Additional Considerations. In addition to required duties outlined in AFI 35-101, the 55th
Wing Public Affairs Office may support additional services such as event coverage, limited
promotional printing, and outreach, based on available resources. These additional
considerations are not guaranteed and will be evaluated for mission alignment, impact, and
feasibility. All such services are provided at the discretion of the Chief of Public Affairs,
who retains final approval authority to ensure core mission requirements remain the
priority.

a. Studio Photography. Studio photography is by appointment only and available for
Official portraits, passports, ISOPREPs, applications for special duty assignments and
citizenship applications IAW DAFI 35-101. The requester must present orders
dictating the requirement for said official photo.

b)

i)

iii)

Chain-of-Command photography will be provided for leadership boards and

official DoD websites:

(1) All official photos are mandated to be taken in service dress uniforms as
deemed by the military member’s branch of service.

(2) Squadron Level: commander and first sergeant/senior enlisted leader

(3) Group Level: commander and senior enlisted leader (SEL)

(a) If a group commander implements a displayed group level leadership
board, it may only consist of group and squadron level photos as
mentioned in this subsection.

(4) Wing Level: commander, deputy commander and command chief

Award winners.

(1) Group Level: Upon request, Public Affairs will provide photography support
for quarterly and annual award winners, provided the Group maintains a
publicly visible display recognizing those individuals.

(a) Military members will be photographed in dress uniform; civilian
personnel will be photographed in business attire.

(2) Wing Level: Public Affairs will provide photography support for all
nominees of an annual Wing level award.

(a) Military members will be photographed in dress uniform; civilian personnel
will be photographed in business attire.

Government Passport Photos (Red Book):

(1) Public Affairs will provide passport photo support for servicemembers whose
official orders explicitly state that a passport is required.

(2) Military members must present their official orders at the time of their photo
session at the Public Affairs Photo Studio.

Biography Photos: Public Affairs does not support photo requests for unofficial

biographies of military members. Official biography photos are only authorized for

wing and group commanders and senior enlisted leaders, who are already eligible for
official photo support.

Special Duty Applications. Public Affairs will support all Special Duty applications that

require an official photo. Applicants must bring their complete application packet to

their photo studio appointment to ensure the correct photo is taken. Photos will not be
taken without the application packet present.

Group Photos. Units at the squadron-level and above are authorized one official
group photo per command (generally every two years). These photos will be



d)

2

scheduled as wing-wide events and generally take place in the Spring or Fall.

1) Upon request, one printed photo will be provided to units at the squadron level and
above for display in their designated area. Additionally, an electronic copy will be
provided to the unit commander for distribution to unit personnel.

Change of Command Ceremonies.

1)  Wing/Group Level: Public Affairs will provide both photography and videography
support for change of command ceremonies at the wing and group levels. This
support is limited to coverage of the official ceremony only. PA will not capture
family photos, memento presentations, or other non-ceremonial moments. Units
requiring photos outside the ceremony may use the PA self-help program to take
those images independently.

ii) Squadron Level: Public Affairs will provide photographic support for change of command
ceremonies at the squadron level. This support is limited to coverage of the official ceremony
only. PA will not capture family photos, memento presentations, or other non-ceremonial
moments. Units requiring photos outside the ceremony may use the PA self-help program to
take those images independently.

iii) Public Affairs does not provide live stream services for change of command ceremonies.

Promotions & Retirements. Public Affairs does not directly support promotion and retirement
ceremonies as they are not mission essential/critical. Units wanting photos of the ceremony may
use the PA self-help program to take those images independently.

VI Equipment Purchase Review. IAW DAFI 35-101, Visual Information, units
wishing to purchase video or still cameras and photographic printers must receive
approval from 55th WG/PA to preclude duplication of effort and to ensure
equipment, system, and data compatibility.

Contracted photo/video/graphic support. IAW DAFI 35-101, Visual Information,
units requiring visual information support such as photography, videography,
communication advice and planning must coordinate through PA before seeking
commercial support. If necessary, PA leadership will certify a lack of resources,
personnel, or capabilities and provide authorization to seek alternative means.

Social Media. Units below the wing level are not authorized as an official social
media presence. However, units can create unofficial Facebook groups or pages
without PA support. Consult with PA first to determine the effectiveness of creating
an unofficial unit social media account and to receive guidance on Air Force social
media policy. Note: The Air Force Where Airmen and Guardians Get Information
survey shows Airmen generally do not go to unit social media sites for information.
Social media sites tend to be more popular with unit alumni, retirees, and spouses.
Closed social media groups tend to be more effective for internal unit
communication.

(1) Official Use. The official social media sites for Offutt AFB are Facebook, X

(formerly Twitter), YouTube and Instagram. These sites are operated by the 55th
WG/PA office using the same guidelines as the official website, app, and print



publications. Subordinate and tenant organizations, except for units with their own
PA office, are not authorized to operate official social media pages without the
approval of the PA chief.

(2) Unofficial pages (e.g. booster club pages, alumni pages, etc.) are not official Air
Force social media sites and are encouraged to display a disclaimer that the page is
not an official representation of the Air Force. Closed social media groups (not
pages) tend to be more effective for group communication.

(3) Personal Online and Social Media Use. In general, the Air Force views personal
websites, blogs, and social media sites positively, and it respects the right of
Airmen to use them as a medium of self-expression. However, as members of the
Air Force, Airmen must abide by certain restrictions to ensure good order and
discipline. All Airmen are on duty 24 hours a day, 365 days a year, and their
actions are subject to the Uniform Code of Military Justice (UCMJ). See DAFT 1-
1, Air Force Standards, Internal Information, for more guidelines regarding
personal online and social media use.

h) Awards Recognition. Due to limited resources and an abundance of unit and

functional award programs, PA coverage of award winners is generally limited to
wing-level events. However, customers are highly encouraged to use self-help photo
and video equipment and the Hometown News Release program to obtain civilian
coverage of any significant personal accomplishments such as awards, graduations
and promotions. PA will help customers issue a hometown release upon request.

Self-Help. Photographic and video camera equipment is available through the Public
Affairs self-help program for units requiring support for events or activities that fall
outside the scope of the PA Employment Plan. This equipment may be signed out on
a temporary basis, allowing units to capture imagery for internal use, historical
documentation, or command information. Availability is based on mission
requirements, and users are responsible for proper handling and timely return of all
equipment. Public Affairs can provide training for those unfamiliar with the
equipment.


https://jhns.release.dma.mil/

Attachment 3: 55th WG/PA Prioritization Matrix.

55th WG/PA Prioritization Matrix

1. Communication Planning

Activity 35-series DAFI Reference |Priority
1.1. Communication Planning AFMAN 35-101 11

1.2. PAG/Talking Point Development DAFI 35-101 11

1.3. Operational/Wing Plan Coordination DAFI 35-101 11

2. Community Engagement

Activity 35-series DAFI Reference |Priority
2.1. Air Force Tour Program / Base Tours DAFT 35-101 I\%
2.2. Aviation Support (flyovers, statics) DAFT 35-101 I\%
2.3. Civic Leader Activity DAFI, AFMAN 35-101 111
2.4. Community Complaint Response DAFI 35-101 111
2.5. Honorary Commander Program DAFI, AFMAN 35-101 111
2.6. Legislative Liaison Support DAFI 35-101 11

2.7. Military Participation in Off-base Events DAFI 35-101 111
2.8. PA Representation (off-base) DAFI 35-101 111
2.9. Request for Information (non-media) AFMAN 35-101 111
2.10. Speeches / Speaker’s Bureau DAFI 35-101 v

3. Public Affairs Operations

Activity 35-series DAFI Reference |Priority
3.1. Crisis Communication DAFI, AFMAN 35-101 I

3.2. Command Information DAFI 35-101 Varies
3.3.1. Base Marquee No specific reference vV
3.3.2. Commander’s Access Channel No specific reference IN/A
3.2.3. Official Web DAFI 35-101 111
3.2.3.1. Content Generation/Posting DAFI 35-101 111
3.2.3.2. Official Bios and Factsheets DAFI 35-101 111
3.2.3.3. Social Media Posting/Engagement DAFI 35-101 111
3.2.3.4. Web/Social Media Analysis DAFI 35-101, AFH 1-1 1A%
3.3. Environmental PA DAFI 35-101 111
3.4. Joint Hometown News Service DAFI 35-101 v
3.5. Media Operations DAFI 35-101 /111
3.5.1. Media Analysis (news clips) DAFI 35-101 11
3.5.2. Media Engagement (pro-active) DAFI 35-101 11
3.5.3. Media Escort (non-crisis) DAFI 35-101 111
3.5.4. Media Training (non-crisis) DAFI 35-101 111
3.5.5. News Conference (non-crisis) DAFI 35-101 111
3.5.6. News Release (non-crisis) DAFI 35-101 111
3.5.7. Response-to-Query (non-crisis) DAFI 35-101 11

3.6. PA Travel DAFI 35-101 v
3.7. Security and Policy Review DAFI 35-101 11




4. Visual Information

Activity 35-series DAFI Reference |Priority
4.1. Accessioning Activity DODI 5040.02, AFH 35-115 [III
4.2. Graphics (if manned) AFH 35-115 [11
4.2.1. Animations AFH 35-115 N/A
4.2.2. Command Support AFH 35-115 11
4.2.3. Tllustrations & photo illustration AFH 35-115 I\%
4.2.4. Info Graphics / Pamphlets / Posters AFH 35-115 111
4.3. Equipment Approval Requests AFH 35-115 1A%
4.4. Photography AFH 35-115 Varies
4.4.1. Alert Photo (accidents, crises, etc.) AFH 35-115 Il
4.4.2. Awards (WG/up) AFH 35-115 1\%
4.4.3. Awards (Group/down) AFH 35-115 V
4.4.4. Ceremonies (O-6 and up, E-9) AFH 35-115 1Y
4.4.5. Ceremonies (O-5 and below) AFH 35-115 \
4.4.6. Change of Command (Sq/up) AFH 35-115 1A%
4.4.7. Documentation (significant mission) AFH 35-115 11
4.4.8. Historical Significance (e.g. VIP visit) AFH 35-115 1Y
4.4.9. Official Government Passport Photos/ISOPREP AFH 35-115 11
4.4.10. Studio (bio, award package photos) AFH 35-115 1Y
4.5. Self-help facilitation AFH 35-115 V

4.6. Video & Audio Production AFH 35-115 Varies
4.6.1. Alert Video (accidents, crises, etc.) AFH 35-115 It
4.6.2. Awards (WG/up) AFH 35-115 1Y
4.6.3. Awards (GP/down) AFH 35-115 \
4.6.4. Ceremonies (O-6 and up, E-9) AFH 35-115 v,V
4.6.5. Ceremonies (O-5 and below) AFH 35-115 V
4.6.6. Change of Command (WG/CC and up) AFH 35-115 1Y
4.6.7. Change of Command (Below WG) AFH 35-115 V
4.6.8. Documentation (mission, b-roll) AFH 35-115 111
4.6.9. Historical Significance (e.g. VIP visit) AFH 35-115 1A%
4.6.10. Media Duplication AFH 35-115 \
4.6.11. Video/Audio Production AFH 35-115 Varies




Attachment 4. 55th WG/PA Editorial Policy for Official Print, Web and Social Media
Publications

1.

Delegation of Editorial Review. The PA Chief exercises editorial control over official
print, web, and social media publications for Offutt AFB as delegated by the Wing
Commander. Day-to-day oversight and responsibility for these activities is delegated to
the Chief of Command Information. The determination of an event’s newsworthiness is
at the discretion of the PA Chief based on an assessment of how well the proposed
coverage supports the commander’s communication priorities.

. Base Newspaper. The Air Pulse is produced by an off-base civilian publisher at no cost

to the government. While the publisher pulls content from the Offutt AFB website and
other Air Force and DOD sources, the 55th Wing does not have authority over the
publication, its layout, or advertising content. 55th WG/PA does review content weekly
for contract oversight to ensure advertising propriety.

. Base Website. The official website for Offutt AFB is operated by the 55th WG/PA staff

and is located at www.offutt.af.mil Only information cleared for public release in
accordance with DAFI 35-101, Public Web Communications, and other associated policies
and instructions can be posted to the site.

. Content. All products will conform to the policies of the Air Force and the 55th Wing.

Coverage will be factual, objective, and avoid morbid, sensational, or alarming details not
essential to factual reporting. Accuracy is paramount. OPSEC must be considered at every
point in PA and unit communication. Individuals to be interviewed and photographed must
meet all requirements of DAFI 36-2903, Dress and Personal Appearance of Air Force
Personnel, and must comply with current safety, security, and technical requirements.

a. News Content. News content is based on local articles developed by the 55th
WG/PA staff and releases by the Air Force News Service, MAJCOM news services,
American Forces Press Service, and other agencies of the DOD and federal
government.

b. Editorial and Opinion. Locally originated editorials (command position) and
commentaries (personal opinions) will reflect the policies of the commander and will
be in the interest of the Air Force. Editorials should help readers understand Air
Force policies and programs. They must not imply criticism of other governmental
agencies, nor advocate or dispute specific political, diplomatic, or legislative matters.

c. Articles of local interest to people on base, produced outside official channels (e.g.
stringers, local organizations), may be used provided that permission has been
obtained, the source is credited, and they do not otherwise violate this guidance.
Articles for off-base, non-profit organizations, including non-profit military-aftiliated
organizations (e.g., Air Force Association, Air Force Sergeants Association, NCO
Association, etc.) must be consistent in length and placement to avoid the appearance
of favoritism or implied endorsement.


http://www.offutt.af.mil/

5. Editing for Publication. All materials submitted to the 55th WG/PA office for
publication will be reviewed and edited to conform to DOD news writing guidelines.
This includes conforming to the guidelines in the Associated Press Stylebook and
Briefing on Media Law and Air Force Journalistic Style Guide.
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